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MR. AND MRS. lmRRISON PRICE 
December 19 - 23, 1991 
Itinerary 
Arriving on Delta Flight #172. Resort Special 
Activities (RSA) will meet guests at the Orlando 
International Airport with a cadillac to drive 
them to Disney's Grand Floridian Beach Resort. 
A one-bedroom suite has :been assigned. 
RSA will meet you in front of the Grand 
Floridi~n to drive y.:)u tc Dick Nunis' house for 
cocktails. 
Dinner--Yachtman's Steakhouse 
Disney's Yacht Club Resort 
w/Dick and Mary Nunis 
Mrs. Winnie Nunis 
Frank and Mella Ioppolo 
Party of 7 
Dick will drive you back to the Grand Floridian 
RSA will meet Buzz Price in front of the Grand 
Floridia'l to drive him to the Team Disney 
Building. 
Brainstorming session with Dick Nunis, F.ddie 
carpenter, Syd Jackowitz, Frank Ioppolo, Matt 
ouimet, Jonathon Reckford and Phil Lengyel. 
RSA will meet Mrs. Price in front of the Grand 
Floridian to take her wherever she would like 
to go. (VIP Tour of a theme park? Shopping?) 
RSA will meet Buzz Price at Team Disney to drive 
him to the Grand Floridian. 
F.ddie and Vicki carpenter will meet you in the 
lobby of the Grand Floridian to escort you to 
Narcoossee's for dinner. 
F.ddie and Vicke carpenter will escort you to 
Pleasure Island and will return you to the 
Grand Floridian at the end of the evening. 
Mr. and Mrs. Harrison Price 
Itinerary 
Page 2 
saturday, December 21 
'IBD 






sunday, December 22 
'IBD 
RSA will meet you in front of the Grand 
Floridian to give you a driving property 
tour or to take you wherever you would like 
to go. 
RSA will :meet you L-i front of the Grand 
Floridian to drive you to the Magic 
Kingdom to meet Travis and Becky Tanner 
where seatin;J has been rese:rved for candlelight. 
candlelight ceremony - Town Square 
Travis and Becky will escort you to EPCOI' Center 
for dinner. 
Dinner--TBD 
Party of 4 
View IllumiNations (if time allows) 
Travis and Becky will return you to the Grand 
Floridian. 
RSA will meet you in front of the Grand 
Floridian to drive you to the Orlando 
International Airport for your departure. 
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• The Motorcoach industry has grown substantially in the city of Norfolk. The 
number of tour buses has increased from 1,175 in 1984 to 1,522 in 1987. 
• No official estimates of total tourist volume to the Norfolk region are available , 
but a reliable method Harrison Price Company uses to estimate the total tourist 
volume shows that overall volume to the region amounts to 4.8 million. To be 
conservative, tourist market size has been assumed to remain constant over the 
planning period. 
• The tourist volume to the Outer Banks region (as shown in Appendix A) is 
estimated at 1.411 visitors based on the following factors : 
Number of Hotel Rooms 
Average Annual Occupancy 
Average Party Size 
Average Length of Stay 
Total Number of Visitors Staying in Commercial Accommodations 







• Using 1990 as a planning benchmark, the aggregate market available to the 





'"Local Resident Market "3~ ]_tJ - 2IJ 1 ,202 j I."/'!:' 
\_Regional Resident Market f ~JUD 1,889 ~-Z3-
Tourist Market in Norfolk Region 4,800 '- Y l,'I e.~ 
Outer Banks Tourist Market 1,411 
Total 9,302 
The available market's composition, as shown, is 70 percent tourist and 30 
percent resident. The experience of comparable facilities, however, suggests 
that the tourist market will contribute somewhat more than its "fair share" of 









• An extremely wide range of attendance volume was found among the survey 
sample, ranging from a modest 170,000 per year at the San Diego Maritime 
Museum to more than 7 miTlion at the preeminent Smithsonian National Air & 
Space Museum. As would be expected, highest attendance volumes tend to be 
associated with free- or nominal-admission facilities. 
• All attractions enjoy considerable support from their respective tourist markets, 
with nonlocal visitors typically contributing 60 percent or more of total 
attendance. 
• Three of the nine surveyed facilities (none maritime-oriented) include a special-
format theater as a highly popular entertainment component, but all are 
relatively devoid of the participatory experiences planned for the National 
Maritime Center. In a national context, the competitive position should be 
excellent for a well-sited, high-quality attraction incorporating a theater of this 
type in tandem with a high degree of visitor involvement. 
MARKET SUPPORT ANALYSIS 
The magnitude and quality of available market support is a fundamental consideration 
in evaluating the outlook for a major recreation attraction in Norfolk. Key 
- socioeconomic characteristics of resident and tourist components of this market were 
accordingly examined. Principal findings are as follows: 
• The local resident market, defined as people living within about 20 miles of the 
subject site, contains a total current population of some 1.1 million and will grow 
to 1.2 million by the end of the decade. The regional resident market extending 
between 20 and 100 miles of the site has 2.9 million people at the present time, 
with projections calling for approximately 3.1 million by 1990. 
• Reported household income levels for the city of Norfolk are somewhat low by 
state and regional standards, amounting to some ·$20, 100 per year compared to 
regional and state averages of $25,900 and $27,800, respectively. These data, 
however, reflect the presence of large military and student populations, which 
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suggest. A certain degree of caution is nevertheless warranted in estimating 
the magnitude of visitor expenditures that can be attained. 
• Age characteristics reveal a young market, with median age amounting to 27 
years in Norfolk as compared to 29 years for the region and 32 years for the 
state. A major factor, again, is the sizable military and student population of the 
area. The availability of active, participatory entertainment at the National 
Maritime Center is appropriate in the context of a generally young market. 
• Turning to the available tourist market, metropolitan Norfolk reported some $1.4 
billion in total travel spending during 1986, representing 22 percent of the state 
total. The city of Norfolk's $220 million in travel spending ranks third within the 
region (behind Virginia Beach's $431 million and Williamsburg's $368 million) 




Statewide data pertaining to tourist characteristics reveal that travel activity is 
heavily concentrated during the summer quarter (45 percent of the annual total). 
The majority of tourists arrive by auto (85 percent) in parties averaging 3.8 
persons in size. Average length of stay is 3.4 days, with roughly 60 percent of 
all visitors staying in commercial accommodations. Nearby markets in Mid-
Atlantic and South Atlantic states contribute more than half of Virginia tourism. 
The comparatively high average party size indicates a strong family and group 
tour visitor market, while length of stay and origin patterns suggest a high 
degree of weekend excursion travel. 
Convention trade in Norfolk has been growing rapidly, with the delegate count 
more than doubling over the past decade to a current level of about 99,000 
persons. A six-fold increase has been recorded in total delegate expenditures 
since 1977, which now totals $33 million. 
An increasingly significant component of the city's convention market is military 
reunions, currently representing 24.2 percent of all conventions booked, 10.3 







SUMMARY OF COMPARABLE EXPERIECE 
Attraction 
Major Air/Space Attractions 
National Air & Space Museum (existing) 
Spaceport USA (Cafte Canaveral) 
U.S. Air Force Museum (Dayton) 
Johnson Space Center (Houston) 
Alabama Space & Rocket Center 
(Huntsville) 
Museum of Flight (Seattle) 
Major Urban Area Museums 
Chicago Museum of Science & Industry 
California Museum of Science & 
Industry (Los Angeles) 
Am~rican Museum of Natural History 
(New York) 
Natural History Museum of Los Angeles 
County 
Field Museum of Natural History 
(Chaicago) 
E - Means estimated (refer to discussion in Section 4). 
1 - Combined regional resident and tourist markets. 














































3 - Understated due to exceptionally large geographic, area encompassed by resident market definition. 








POPULA'flON TRENDS IN THE EXISTING 




Census Estimated Projected 
1980 1989 1994 
696 730 748 
1,636 1,757 1,824 
736 1,089 
~ , 
2,268 2,504 2,623 
5,336 6,080 6,468 
Average Annual 









S-cJ~ 6./~=- . 
1 Defined as a 50-mile radius of the National Mall. 




rJ Table 3-2 
r HOUSEHOLD SIZE CHARACTERISTICS OF THE EXISTING NASM RESIDENT MARKET AREA 1 1980-1994 
rJ Percent Qf Total Households By Size Average 
r 5 or Household 1 2 3-4 More Size Person Persons Persons Persons (gersons) 
[J 0-5 Miles 1980 41.6% 26.5% 21.7% 10.1% 2.29 
'J 
1989 43.9 26.0 22.4 7.7 2.23 
1994 44.4 25.9 22.8 6.8 2.21 
I 5-15 Miles 
I~ 
1980 22.7% 30.8% 34.4% 12.1% 2.71 
1989 25.7 31.1 33.9 9.3 2.54 
1994 26.8 31.3 33.7 8.2 2.48 
i-J 15-25 Miles 
1980 13.9% 26.5% 43.6% 16.1% 3.10 
.1 1989 16.8 28.5 42.7 11.9 2.85 1994 18.1 29.4 42.2 10.4 2.75 
-J 25-50 Miles 
1980 21.6% 30.0% 34.6% 13.8% 2.81 
1989 22.8 30.9 35.6 10.7 2.64 
-] 1994 23.3 31 .4 35.9 9.4 2.58 
Total 0-50 Miles 
-J 1980 24.0% 29.3% 33.7% 13.0% 2.74 
1989 25.6 29.9 34.5 10.1 2.59 




1 Defined as a 50-mile radius of the National Mall. 
Sources: 1 and Harrison Price Company. 
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ETHNIC DISTRIBUTION OF 
THE EXISTING NASM RESIDENT MARKET AREA1 
1980-1994 
Percent of Total Pogulation B~ Ethnic 
Asian/ 
American Pacific 
White Black Indian Islander Other 
0-5 Miles 
1980 34.6% 62.9% 0.2% 1.5% 0.8% 
1989 34.6 63.1 0.2 1.4 0.8 
1994 35.0 62.5 0.2 1.5 0.8 
5-15 Miles 
1980 74.4% 21.0% 0.2% 3.5% 0.9% 
1989 65.5 27.2 0.3 5.5 1.4 
1994 61.4 29.9 0.4 6.5 1.7 
15-25 Miles 
1980 86.7% 10.3% 0.2% 2.2% 0.5% 
1989 85.2 10.7 0.3 3.1 0.8 
1994 84.3 11.0 0.3 3.5 0.9 
,✓ 
25-50 Miles 
1980 73.5% 25.2% 0.2% 0.9% 0.2% 
1989 73.0 25.3 0.2 1.1 0.3 
1994 72.9 25.3 0.3 1.2 0.4 
Total 0-50 Miles 
1980 70.5% 26.8% 0.2% 1.9% 0.6% 
1989 68.4 27.8 0.3 2.7 0.8 
1994 67.5 28.1 0.3 3.2 0.9 
1 Defined as a 50-mile radius of the National Mall. 
2 Spanish-speaking population may be of any race; percentage is thus not additive. 





















AGE CHARACTERISTICS OF THE EXISTING NASM RESIDENT MARKET AREA1 
1980-1994 
~ Percent of Total Pogulation By Age Groug 
65 Median 
13 Years 14-17 18-24 25-34 35-44 45-54 55-64 Years Age 
Or Less Years Years Years Years Years Years or More (years) 
0-5 Miles 
1980 15.8% 5.8% 15.3% 21.1% 11.7% 9.6% 9.7% 10.9% 30.8 
1989 13.5 4.7 12.7 23.4 14.7 9.8 9.3 11.9 33.1 
1994 13.4 4.5 11 .7 21.3 16.5 11.1 9.0 12.3 34.5 
5-15 Miles 
1980 18.8% 7.4% 13.1% 18.5% 13.7% 11.3% 9.6% 7.6% 30.7 
1989 16.8 5.0 10.8 20.5 16.3 11.5 9.1 9.8 33.4 
1994 16.3 4.7 10.0 18.6 17.2 13.4 8.9 11.0 35.3 
c.v 15-25 Miles I 
" 1980 25.1% 8.3% 11.3% 20.6% 16.6% 9.3% 5.2% 3.7% 27.8 1989 25.1 5.9 8.7 21.5 20.3 9.7 4.4 4.4 29.8 
1994 25.6 5.8 7.8 19.2 21.3 11.3 4.1 4.9 30.6 
25-50 Miles 
1980 19.8% 7.5% 13.1% 16.7% 11.8% 10.6% 10.1% 10.4% 30.6 
1989 19.0 5.6 10.9 18.3 15.2 10.2 9.0 11.8 33.0 
1994 18.8 5.3 9.9 16.7 16.6 11.7 8.5 12.5 34.5 
Total 0-50 Miles 
1980 19.7% 7.4% 13.1% 18.4% 13.1% 10.5% 9.2% 8.7% 30.3 
1989 18.8 5.4 10.7 20.1 16.4 10.4 8.2 9.9 32.5 
1994 18.9 5.1 9.8 18.2 17.7 12.0 7.8 10.5 33.9 
1 Defined as a SO-mile radius of the National Mall. 
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Table 3-5 
INCOME CHARACTERISTICS OF THE EXISTING 
NASM RESIDENT MARKET AREA1 
1980-1994 
























































1 Defined as a SO-mile radius of the National Mall. 
2 Includes an inflation adjustment. 





























































































POPULATION TRENDS IN THE BWI 




Census Estimated Projected 
1980 1989 1994 
172 176 178 
1,488 1,547 1,576 
966 1,107 1,178 
2,802 3,289 3,549 
5,428 6,119 6,481 
1 Defined as a 50-mile radius of Baltimore-Washington International Airport. 
Sources: 1 and Harrison Price Company. 
3-9 
Average Annual 





























ETHNIC DISTRIBUTION OF 
THE BWI RESIDENT MARKET AREA1 
1980-1994 
Percent Qf Tot~I PQgylatiQn B~ 
Asian/ 
American Pacific 
White Black Indian Islander 
83.5% 14.8% 0.2% 1.2% 
81.2 16.5 0.4 1.7 
79.8 17.3 0.4 2.0 
65.5% 33.0% 0.2% 1.0% 
63.0 35.1 0.3 1.2 
61.9 36.0 0.3 1.4 
75.1% 21.6% 0.2% 2.6% 
69.7 25.6 0.3 3.6 
67.0 27.6 0.3 4.1 
72.3% 24.6% 0.2% 2.2% 
71.2 24.5 0.3 3.1 
70.8 24.2 0.3 3.6 
71.3% 26.1% 0.2% 1.9% 
69.1 27.2 0.3 2.7 
68.2 27.5 0.3 3.1 


















2 Spanish-speaking population may be of any race; percentage is thus not additive. 





















INCOME CHARACTERISTICS OF THE BWI 
RESIDENT MARKET AREA1 
1980-1994 
Percent of Total Households 8~ Income Groug 
Less Median 
Than $10,000- $20,000- $35,000- $50,000- $75,000 Household 
s101000 191999 341999 491999 741999 Or More Income 
0-5 Miles 
1980 25.1% 29.4% 33.8% 9.4% 1.9% 0.4% $18,398 
1989 14.3 18.0 24.6 20.8 16.7 5.4 30,717 
19942 10.9 15.8 20.7 18.6 22.1 12.1 37,066 
5-15 Miles 
1980 27.9% 27.9% 29.3% 10.2% 3.5% 1.1% $17,769 
1989 16.4 18.3 23.0 17.7 16.2 8.2 29,731 
19942 12.4 16.0 20.1 16.7 19.9 14.9 36,275 
c.v 
I 15-25 Miles -A. 
~ 1980 15.0% 25.7% 33.8% 16.6% 7.1% 1.9% $23,470 
1989 9.2 13.1 20.9 19.0 22.1 15.6 40,117 
19942 7.5 11.4 16.8 15.9 23.2 25.3 48,535 
25-50 Miles 
1980 18.2% 25.4% 30.5% 15.1% 8.0% 2.8% $22,413 
1989 11.2 14.2 20.5 17.0 19.2 17.8 38,336 
19942 8.8 12.6 17.0 15.0 20.0 26.5 46,364 
Total 0-50 Miles 
1980 20.5% 26.3% 30.8% 13.8% 6.4% 2.1% $21,179 
1989 12.3 15.2 21.4 17.6 18.9 14.6 35,953 
19942 9.5 13.3 17.9 15.7 20.6 23.1 43,744 
1 Defined as a SO-mile radius of Baltimore-Washington International Airport. 
2 Includes an inflation adjustment. 
Source: Urban Decision Systems and Harrison Price Company. 
Table 3-11 
POPULATION TRENDS IN THE DULLES 
RESIDENT MARKET AREA1 
1980-1994 
Total Population Average Annual 
{lhoy~and~} Rate of Increase 
Census Estimated Projected 1980- 1989-
1980 1989 1994 1989 1994 
0-5 Miles 44 93 118 8.7% 4.9% 
5-15 Miles 476 620 695 3.0 2.3 
15-25 Miles 1,615 1,837 1,952 1.4 1.2 
25-50 Miles 2,086 2,390 2,550 1.:-5 1.3 
Total 4,221 4,940 5,315 1.8% 1.5% 
1 Defined as a 50-mile radius of Washington Dulles International Airport. 























ETHNIC DISTRIBUTION OF 
THE DULLES RESIDENT MARKET AREA1 
1980-1994 
Perceni Qf TQ1s!I Pogulation B~ E1hnic 
Asian/ 
American Pacific 
White Black Indian Islander Other 
90.8% 6.5% 0.1% 1.9% 0.6% 
90.0 6.3 0.2 2.7 0.9 
88.9 6.6 0.2 3.2 1.0 
92.0% 3.9% 0.2% 3.2% 0.7% 
88.3 5.0 0.3 5.2 1.1 
86.8 5.6 0.4 5.9 1.3 
67.9% 28.1% 0.2% 2.9% 1.0% 
65.7 28.7 0.3 4.0 1.3 
64.9 28.6 0.3 4.6 1.6 
70.4% 27.6% 0.2% 1.4% 0.4% 
67.3 30.0 0.3 1.9 0.5 
66.0 31.0 0.3 2.1 0.6 
72.1% 24.9% 0.2% 2.2% 0.6% 
69.8 25.9 0.3 3.1 0.9 
68.8 26.3 0.3 3.6 1.0 
1 Defined as a 50-mile radius of Washington Dulles International Airport. 
2 Spanish-speaking population may be of any race; percentage is thus not additive. 





















INCOME CHARACTERISTICS OF THE DULLES 
RESIDENT MARKET AREA1 
1980-1994 
Percent of Total Households B~ ln~ome Groug 
Less Median 
Than $10,000- $20,000- $35,000- $50,000- $75,000 Household 
s101000 1 ~199~ 341999 4~199~ 741~99 Or More lncQme 
0-5 Miles 
1980 11.1% 18.8% 37.5% 22.9% 8.2% 1.5% $27,605 
1989 6.8 8.1 14.8 17.6 28.5 24.2 52,347 
19942 5.7 7.9 11.0 12.3 23.6 39.6 63,588 
5-15 Miles 
1980 7.8% 17.3% 34.5% 23.8% 13.0% 3.5% $30,721 
1989 5.7 7.5 13.8 15.8 25.7 31.4 56,482 
19942 4.8 7.2 10.5 11.5 21.6 44.4 68,614 
c.u 
I 15-25 Miles 
I\) 
1980 18.6% 25.6% 28.6% 15.0% 8.8% 3.4% $22,283 0 
1989 12.0 14.4 20.4 15.9 18.4 18.9 37,729 
19942 9.5 13.3 17.2 14.4 18.6 26.9 45,210 
25-50 Miles 
1980 19.2% 27.6% 33.6% 13.7% 4.7% 1.2% $21,095 
1989 11.1 15.4 22.6 19.4 20.3 11.0 35,549 
19942 8.6 13.0 18.8 16.9 23.0 19.6 43,213 
Total 0-50 Miles 
1980 17.6% 25.5% 31.6% 15.4% 7.4% 2.4% $22,487 
1989 10.8 14.0 20.5 17.6 20.4 16.8 38,772 
19942 8.4 12.4 17.0 15.1 : 21.1 25.9 46,983 
1 Defined as a 50-mile radius of Washington Dulles International Airport. 
2 Includes an inflation adjustment. 
Sources: 2 and Harrison Price Company. 
Table 3-16 
COMPARATIVE RESIDENT MARKET SIZE1 
1994 
Proie~t~d Pogylation (lhoy~ands} 
Existiag ~ASM 13 WI Dull~s 
Cumu- Cumu- Cumu-
lative lative lative 
Total Total Total Total Total Total 
0-5 Miles 748 748 178 178 118 118 
5-15 Miles 1,824 2,572 1,576 1,754 695 813 
15-25 Miles 1,273 3,845 1,178 2,932 1,952 2,765 
25-50 Miles 2,623 6,468 3,549 6,481 2,550 5,315 
Total 6,468 6,481 5,315 
1 Defined as a 50-mile radius of the three indicated points. 
Sources: 1 and Harrison Price Company. 
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Table 3-17 
COMPARATIVE RESIDENT MARKET HOUSEHOLD SIZE1 
1994 
Aver~ge Household Size {ger~Qn~} 
Existing 
NASM BWI Dulles 
0-5 Miles 2.21 2.66 2.84 
5-15 Miles 2.48 2.52 2.76 
15-25 Miles 2.75 2.57 2.36 
25-50 Miles 2:.5-8 ~ 2.64 
Total 0-50 Miles 2.54 2.53 2.55 
1 Defined as a SO-mile radius of the indicated points. 
Sources: 1 and Harrison Price Company. 
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Table 3-18 
COMPARATIVE RESIDENT MARKET ETHNIC COMPOSITION1 
1994 
MiDQ[it~ eec~eai Qf IQlal EQgulaliQD 
Existing NASM B WI Dulles 
Non- Spanish/ Non- Spanish/ Non- Spanish/ 
White Hispanic2 White Hispanic2 White Hispanic2 
0-5 Miles 65.0% 5.5% 20.2% 1.4% 11.1% 2.3% 
5-15 Miles 38.6 1.7 38.1 0.4 13.2 3.3 
15-25 Miles 15.7 2.3 33.0 3.2 35.1 5.5 
25-50 Miles 27.1 La 292 a.6. .3.4Jl .La 
Total 0-50 Miles 32.5% 3.0% 31.8% 2.9% 31 .2% 3.4% 
1 Defined as a 50-mile radius of the indicated points. 
2 Spanish-speaking population may be of any race; percentage is thus not additive. 
Sources: 1 and Harrison Price Company. 
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Table 3-19 
COMPARATIVE RESIDENT MARKET AGE PROFILE1 
1994 
Me~ian Age of Pogulalion (llears} 
Existing 
NASM BWI Dulles 
0-5 Miles 34.5 35.8 30.8 
5-15 Miles 35.3 34.4 32.6 
15-25 Miles 30.6 34.3 34.6 
25-50 Miles ~ ~ ~ 
Total 0-50 Miles 33.9 34.2 33.7 
1 Defined as a 50-mile radius of the indicated points. 
Sources: 1 and Harrison Price Company. 
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Table 3-20 
COMPARATIVE RESIDENT MARKET INCOME LEVELS1 
1994 
Percent of Households 
Earning S351QOQ Qr MQre2 
Existing 
NASM BWI Dulles 
0-5 Miles 44.9% 52.8% 75.5% 
5-15 Miles 65.9 51 .5 77.5 
15-25 Miles 74.0 64.4 59.9 
25-50 Miles ~ ~ -59.:..5 
Total 0-50 Miles 60.1% 59.4% 62.1% 
1 Defined as a 50-mile radius of the indicated points. 
2 Includes an inflation adjustment. 
Sources: 2 and Harrison Price Company. 
3 - 25 
Projected Median 
HOMSehold Income 2 
Existing 
NASM BWI Dulles 
$30,993 $37,066 $63,588 
51,968 36,275 68,614 
59,666 48,535 45,210 
38,533 46,364 43,213 
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ESTIMATED TOURIST VISITATION 

























Defined as the District of Columbia plus Montgomery and Prince George's Counties in 
Maryland, Arlington County, Alexandria City, Fairfax City and County, and Loudoun County 
in Virginia. 















COMPONENTS OF TOURIST VISITATION TO 
THE WASHINGTON METRO AREA1 
1987 and 1988 
1987 1988 
Total Total 
Visitors Percent Visitors Percent 
Comgoneht of Tourism (millions) of Total (millions) of Total 
Visitors Staying in Hotels/Motels 6.2 33% I.( -{ 6.5 33 % 
Visitors Staying With Friends 
and Relatives 8.0 42 8.1 41 
Day Visitors ~ --2.5 -5.:..Q. .2..6. 
Total 19.0 100% 19.6 100% 
Foreign Visitors2 (1.3) (7)% (1.6) (8)% 
2 
Defined as the District of Columbia plus Montgomery and Prince George's Counties in Maryland, 
Arlington County, Alexandria City, Fairfax City and County, and Loudown County in Virginia. 
Foreign visitors included in above totals by component. 
















CROSS-CHECK OF ESTIMATED HOTEL/MOTEL 
TOURIST VOLUME IN THE WASHINGTON METRO AREA1 
1988 
Total Hotel/Motel Rooms in Area1 2 
Average Annual Occupancy Rate2 
Total Occupied Rooms 
Total Annual Occupied Room-Nights 
(at 365 days; in thousands) 
Average Number of Persons Per Room3 
Total Annual Visitor-Nights (thousands) 
Average Length of Hotel/Motel Stay (nights)2 













Defined as the District of Columbia plus Montgomery and Prince George's Counties in Maryland, 
Arlington County, Alexandria City, Fairfax City and County, and Loudoun County in Virginia. 
Per Hotel Association of Washington, D.C. 
Per Pannell Kerr Forster. 
Sources: 3,5,6, and Harrison Price Company. 
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Table 3-24 
ORIGIN OF PLEASURE TOURISTS 
TO WASHINGTON, D.c.1 
1988 
Origin Region 
Percent of Total 
Pleasure Visitors2 
Mid-Atlantic (NY, NJ, PA) 
East North Central (OH, IN, IL, Ml, WI) 
South Atlantic (DE, MD, WV, VA, NC, SC, GA, FL) 
New England (MA, VT, NH, ME, CT, RI) 
Pacific (CA, OR, WA, AK, HI) 
Mountain (AZ, NM, CO, NV, WY, ID, MT, UT) 









Based on a survey conducted by Better Homes and Gardens for the Washington, D.C. 
Convention & Visitors Association. 
2 
3 
Percent of respondents visiting for purposes of recreation, entertainment, sightseeing, 
and other leisure activities. 








Number Number of tures 
Venue and Year of Events Delegates (millions) 
Convention Center1 
1982-1987 Total 119 1,480,000 $792.3 
1982-1987 Annual Average 24 296,000 158.5 
1988 23 318,000 204.5 
Hotels/Motels 
1987 1,014 1,021,000 $657.5 
1988 990 876,000 564.1 
Total 1988 (Convention Center 
and Hotels/Motels) 1,013 1,194,000 $768.6 
Conventions, meetings, and trade shows only; excludes consumer shows and other 
events open to the general public. 
Sources: 3, 4, and Harrison Price Company. 
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Table 3-30 
SELECTED CHARACTERISTICS OF 
PLEASURE TRAVELERS TO VIRGINIA1 
1985 and 1987 
Traveler Characteristics 









Average Party Size (persons)3 
Accommodations Used 
Hotel/Motel/Rental 
Homes of Friends/Relatives 
Campground or Other 
Average Length of Stay By Accommodations 
Used (nights) 
Hotel/Motel/Rental 
Homes of Friends/Relatives 





West of Mississippi River 
New England 


















































Based on a nationwide survey of some 3,800 households making a pleasure trip to 
Virginia in 1985 or 1987. 
Total exceeds 100 percent due to multiple responses. 
Average includes large tour groups. 
Excludes Virginia residents traveling within the state and foreign visitors. 




MAJOR PLEASURE TRAVEL 
DESTINATIONS IN VIRGINIA1 
1985 and 1987 
Percent of 













































Based on a nationwide survey of some 3,800 households making a pleasure trip to 
Virginia in 1985 or 1987. 
2 
3 
Top 20 destinations in the state. 
Total exceeds 100 percent due to multiple responses. 






























CONVENTION ACTIVITY IN BAL TIMORE1 
















Baltimore Convention Center only; excludes bookings of hotels/motels. 
Conventions, meetings, and trade shows only; excludes consumer shows and other 
events open to the general public. 
Sources: 13 and Harrison Price Company. 
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Table 3-37 
AGGREGATE MARKET SUPPORT AVAILABLE TO 
THE PROPOSED NASM EXTENSION 
Market Component 
Regional Resident Market 
Primary (0-25 miles) 




1989 and 1994 
Market Size (thousands} 
Baltimore-Washington Dulles 
International Airport International Airport 
~ 1994 1989 1994 
2,830 2,932 2,550 2,765 
3,289 3,549 2,390 2,550 
6,119 6,481 4,940 5,315 
20,700 23,500 17,500 19,900 
26,819 29,981 22,440 25,215 






ESTIMATED VISITATION TO SMITHSONIAN MUSEUMS 
1985-1988 
Number of 
RetQrded Entries (1hQusandsl1 _ 
1985 1986 1987 1988 
National Air & Space Museum 9,085 7,362 7,902 9,397 
National Museum of Natural History 5,774 5,960 8,253 7,149 
National Museum of American History 4,837 5,131 5,880 6,290 
Arts & Industries Building 1,012 1,078 1,258 1,515 
Smithsonian Castle 1,063 1,054 1,155 252 
Hirshhorn Museum & Sculpture Garden 1,018 1,043 1,071 1,270 
S. Dillon Ripley Center3 101 4 571 
National Museum of African Art3 · 45 225 2346 507 
Arthur M. Sackler Gallery3 2104 425 
National Museum of American Art/ 
National Portrait Gallery 363 347 354 383 
Freer Gallery of Art 270 308 316 2367 
Renwick Gallery 107 173 184 134 
Cooper-Hewitt Museum 112 209 136 137 
Anacostia Museum --2A._8 36 ___J_l9 37 











Data limitations prevent a meaningful assessment of change over period indicated. 
Entries to each building as mechanically counted by security personnel; does not represent "attendance" 
in the accepted sense of the term due to inclusion of multiple entries by the same person on the same day 
as well as entries by employees, contractors, and other nonvisitors. 
Facility closed February-December 1988. 
Entry counts at these locations reflect individual facility entrances only and do not include cross-visitation 
between the three; total entries at each location are thus understated. 
Facility opened September 1987. 
Facility closed July-December 1986. 
Facility reopened in new location September 1987. 
Facility closed October-December 1988. 
Facility closed July-August 1985. 
Facility closed January-April 1987. 
Excludes National Zoological Park. 
Aggregate change excludes facilities noted with asterisk above. 




















MONTHLY DISTRIBUTION OF ENTRIES 
TO SELECTED SMITHSONIAN MUSEUMS 
1988 

















































Museum of Arts & Museum & 
American Industries Sculpture 
History Building Garden 
3.1% 3.3% 3.1% 
3.3 3.9 3.9 
7.5 7.3 7.7 
13.1 13.9 10.4 
12.3 9.9 9.7 
9.4 9.8 9.3 
15.7 13.5 14.0 
12.4 11.2 14.6 
6.8 6.6 10.0 
6.4 8.8 7.4 
5.3 6.3 5.8 
4,7 5,5 4, 1 
100.0% 100.0% 100.0% 
2 
Entries to each building as mechanically counted by security personnel; does not represent "attendance" 
in the accepted sense of the term due to inclusion of multiple entries by the same person on the same day 
as well as entries by employees, contractors, and other nonvisitors. 
Excludes National Zoological Park, Freer Gallery of Art, and Smithsonian Castle. 

















MONTHL V DISTRIBUTION OF ATTENDANCE AT 
NASM THEATER AND PLANETARIUM 
FY 1987-88 































Sources: 20 and Harrison Price Company. 
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Table 4-11 
DAILY DISTRIBUTION OF ATTENDANCE AT 
NASM THEATER AND PLANETARIUM 
1988 
Percent of Total 
We~kl~ AU~ndan~e 
Laagle~ Ibeatet Eiasteia e1an~t~rium 
Peak Low Peak Low 
Month1 Month2 Month1 Month 2 
Monday 14.3% 8.8% 13.4% 9.5% 
Tuesday 14.1 8.7 10.5 6.3 
Wednesday 13.6 9.7 11.5 7.1 
Thursday 13.7 8.7 9.7 7.5 
Friday 13.7 11.0 11.7 10.9 
Saturday 16.2 33.4 28.6 39.1 
Sunday 14.4 19. 7 14.6 19.6 
Total 100.0% 100.0% 100.0% 100.0% 
1 Week of August 7-13, 1988 (41,366 total theater attendance and 14,799 total planetarium attendance) . 
2 Week of January 31-February 6, 1988 (13,799 total theater attendance a 3,434 total planetarium 
attendance). 







ESTIMATED VISITATION TO MAJOR ATTRACTIONS 
IN DOWNTOWN WASHINGTON 
1984-1988 
Number of Recreation Visits (1housands}1_ 
1984 1985 1986 1987 1988 
Vietnam Veterans Memorial 2,473 3,979 5,355 3,987 3,6582 
Lincoln Memorial 3,963 3,811 3,973 4,308 2,7872 
Jefferson Memorial 2,083 2,261 3,274 1,819 1,3302 
Washington Monument 1,353 1,233 1,271 1,301 1,218 
National Archives3 974 1,079 859 1,130 1,169 
White House 1,115 1,260 1,148 1,078 1,090 
Ford's Theater 766 758 786 828 883 
Arlington House/Robert E. Lee Memorial 601 477 482 481 493 














Visits to each facility as counted by supervisory staff; represents "attendance" in the accepted sense of the term since multiple visits by the 
same person on the same day are excluded, as are visits by employees, contractors, and others visiting for reasons other than recreation. 
Counting procedures for these attractions were changed in 1988; data are thus not comparable to earlier years. 
Data are for fiscal years 1983-84 through 1987-88. 



















MONTHLY DISTRIBUTION OF VISITATION 
TO MAJOR ATTRACTIONS IN DOWNTOWN WASHINGTON 
1988 
Percent of Total Annual Visits B~ Month 1 
Vietnam 
Veterans Lincoln JeffersonWashington National White Ford's 
Memorial Memorial Memorial Monument Archives2 House Theater 
4.4% 3.5% 2.3% 4.3% 3.4% 2.6% 1.9% 
4.0 8.7 2.6 3.5 4.1 4.0 4.3 
6.2 7.3 8.7 7.2 9.1 7.4 13.2 
10.5 14.5 23.0 12.9 12.2 12.2 18.6 
13.1 17.3 9.1 13.3 13.6 8.9 18.1 
14.0 17.2 18.9 12.1 13.5 11.0 11.1 
13.9 7.9 8.9 10.7 11.1 10.9 6.8 
12.0 7.2 7.8 11.4 10.5 11.8 5.6 
8.1 4.3 5.7 7.1 4.9 7.6 5.1 
8.3 6.8 6.1 6.1 7.6 8.3 6.2 
3.4 3.4 4.9 5.9 5.7 5.8 4.4 
2. 1 1. 9 2.0 5.5 4.3 9.5 4.7 


















Visits to each facility as counted by supervisory staff; represents attendance in the accepted sense of the term since multiple visits by the 
same person on the same day are excluded, as are visits by employees, contractors, and others visiting for reasons other than recreation. 
Data are for fiscal 1987-88. 






ESTIMATED VISITATION TO MAJOR ATTRACTIONS 
IN THE GREATER WASHINGTON-BALTIMORE REGION 
1984-1988 
Number of Recreation Visits {thousands} 1 _ 
1984 1985 1986 1987 1988 
Baltimore Inner Harbor Complex2 17,600 20,500 23,800 21,600 22,400 
(Baltimore, Maryland) 
Colonial National Historic Park3 2,452 2,243 1,990 2,432 2,473 
(Yorktown, Virginia) 
King's Dominion (Doswell, Virginia) 1,881 1,928 2,127 2,095 2,195 
Busch Gardens Old Country 1,962 2,058 1,974 1,942 2,094 
(Williamsburg, Virginia) 
Colonial Williamsburg4 1,006 1,125 1,192 1,138 1,201 
(Williamsburg, Virginia) 










Visits to each facility as counted by supervisory staff or recorded as tickets sold; represents "attendance" in the accepted sense of the term 
since multiple visits by the same person on the same day are excluded, as are visits by employees, contractors, and others visiting for 




Includes Harborplace, National Aquarium, USS Constellation, Maryland Science Center, and other attractions on the Inner Harbor; 
attendance volume extrapolated by Harrison Price Company from ongoing surveys conducted at Harborplace and adjacent attractions. 
Includes Jamestown, Yorktown, Colonial Parkway, and Cape Henry Memorial; data exclude through-traffic on Colonial Parkway. 
Paid attendance only (equivalent to an estimated 50 percent of total attendance). 
Sources: 11, 22, 23, 26, 27, 28, and Harrison Price Company. 
Table 4-18 
MONTHLY DISTRIBUTION OF VISITATION TO MAJOR ATTRACTIONS 
IN THE GREATER WASHINGTON-BALTIMORE REGION 
1988 
P~r~~nt Qf TQtal Annual Visits b~ Month 1 
Baltimore 
Inner Colonial Colonial Mount 
Harbor2 NHP3 Williamsburg Vernon 
January 5.0% 2.2% 1.0% 1.1% 
February 5.0 2.8 2.0 2.5 
March 6.0 6.1 5.0 7.6 
April 8.0 10.3 10.0 15.8 
May 9.0 11.1 11.0 14.1 
June 9.0 11.1 13.0 13.9 
July 11.0 13.1 16.0 12.8 
August 13.0 10.6 16.0 11.2 
September 9.0 9.3 9.0 6.5 
October 9.0 11.3 10.0 9.0 
November 8.0 7.1 4.0 3.6 
December 8.0 5.0 3.0 1. 9 
Total 100.0% 100.0% 100.0% 100.0% 
Visits to each facility as counted by supervisory staff or recorded as tickets sold; represents 
attendance in the accepted sense of the term since multiple visits by the same person on 
the same day are excluded, as are visits by employees, contractors, and others visiting 
2 
3 
for reasons other than recreation. 
Based on experience of Harborplace (which accounts for some 90 percent of total Inner 
Harbor visitation. 
Includes Jamestown, Yorktown, Colonial Parkway and Cape Henry Memorial; data 
exclude through-traffic on Colonial Parkway. 
Sources: 12, 25, 27, 28, Harrison Price Company. 
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Resort Special Activities 
Resorts 
~~SNEf World Co. 
P.O. Box 10.000 
Lake Buena Vista. Florida 32830-1000 
407-824-3900 
Part of the Magic of The ~~fSNEf Company Cl:> 
Richard A. Nunis 
Chairman 
~~SNEf Attractions, Inc. 
1375 Buena Vista Drive 
Team Disney, 4th Floor N. 
Lake Buena Vista. Florida 32830 
407-828-1790 
Part of the Magic of The {ekr~fSNEf Company © 
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